INTERNATIONAL MARKETING PRINCIPLES

Times change. Principles don't. They guide the
decisions we make and how we are judged by
others. In our mission to create ‘a better
tomorrow’, our International Marketing
Principles (IMP) ensure we will all continue to
market our products, responsibly and
sustainably, to successfully grow our global
brands.

v" Youth should never smoke or use
products containing tobacco or nicotine.

v We are committed to applying our
International Marketing Principles to
all our products and upholding the
same high standards in every market
we operate, even when they are
stricter than applicable local laws.

v" Understanding the products we sell
have different risk profiles, the way

we deliver our commitment to
responsible marketing will vary
accordingly.

v" We market our cigarettes
responsibly meeting the
preferences of today’s adult
smokers.

Potentially reduced risk products can only
maximise their potential to contribute to
tobacco harm reduction if adult consumers have
the information necessary to make informed
choices. Therefore, it is imperative that we
provide consumers with clear and meaningful
information about our products.

WE WILL BE GUIDED BY 10 KEY THEMES

1. A Better Tomorrow
Our purpose and commitment to our diverse
stakeholders

2. Consumer Choice
Clear belief in offering a portfolio of
consumer choice

MEZINARODNiI MARKETINGOVE PRINCIPY

Casy se méni. Principy ale ne. Principy Fidi nae
rozhodovani a to, jak nds posuzuji ostatni. V nasi
misi  vytvaret ,lepsi zitfek” Mezindrodni
marketingové principy zarucuji, Ze budeme
vSichni i naddle uvadét nase vyrobky na trh
odpovédné a udrzitelné, a budeme tak Uspésné
rozvijet globalni znacky spolecnosti.

v' Nezletili by nikdy neméli koufit, ani
pouzivat vyrobky sobsahem tabaku
nebo nikotinu.

v/ Zavazujeme se, Ze budeme uplatfiovat
Mezinarodni marketingové principy
spole¢nosti na vSechny nase vyrobky a
dodriovat stejné vysokou uroven
standardu na vSech trzich, kde
plsobime, a to i kdyZ jsou ptisnéjsi nez
mistni platné pravni predpisy.

v" Chapeme, e vyrobky, které prodavame,
maji rlzné miry rizikovosti, a tomu
prizplsobujeme i zplsob, jakym plnime
svlj zavazek provadét odpovédny
marketing.

v" Propagujeme na3e cigarety odpovédné,
a napliujeme preference dnesnich
dospélych kuraka.

Vyrobky s potencidlné nizsi rizikovosti mohou
maximalizovat svlj potencidl pfrispivat ke
sniZzovani Skodlivosti tabaku jen maji-li dospéli
uZivatelé k dispozici potfebné informace, aby
¢inili informovana rozhodnuti. Proto je naprosto
zadsadni, abychom uzivatele o vyrobcich nasi
spolecnosti informovali jasné a smysluplné.

RIDIME SE 10 KLICOVYMI TEMATY
1. Lepsi zitrek

Nas «cil a zavazek vUcinasim
stakeholderdm.

rdznym

2. Volba uzivatelQ
Jednoznacné vérime, ze mGzeme nabidnout
uzivatellm k vybéru sortiment vyrobkd dle
jejich volby.




3. Adult only
That our business is aimed at and marketed
to adults only

4. Always Responsible
Unwavering commitment to responsibility in
all that we do

5. Science Assured
Underpinning our business and product
portfolio with world class science

6. Completely Transparent
Completely transparent in the way in which
we conduct our business

7. Sustainable Future
Our ambition and aim is to build a
sustainable business for ‘generations to
come’

8. Effective Partnerships
The challenges of our business cannot be
solved alone, we will reach out for partners

9. Diverse
A truly global business with a commitment
to diversity in all senses

10. Through New Adult Generations
Consumer responsive, meeting unmet and
evolving consumer needs

OUR PRINCIPLES

Group companies and anyone working on our
behalf, in any capacity, must adopt these
Marketing Principles and seek to apply them in
good faith at all times.

Our marketing, across all our products, will be:

1 - Responsible

2 - Accurate and not misleading

3 - Targeted at adult consumers

4 - Transparent

5 - Compliant with all applicable laws

3. Pouze pro dospélé
Svou Cinnost cilime pouze na dospélé
uZivatele, a i propagace je uréena pouze jim.

4. Odpovédnost bez vyjimek
Neochvéjny zavazek jednat vidy a za vSech
okolnosti odpovédné.

5. Védecky prokazano
Podnikatelskou ¢innost a sortiment vyrobkd
jsou podlozeny prvotfidnim védeckym
vyzkumem.

6. Naprosta transparentnost
Svoje podnikatelské aktivity vykonavame
naprosto transparentné.

7. Udrzitelna budoucnost
Nasi ambici a cilem je budovat udrzitelné
podnikdni pro pristi generace.

8. Efektivni spoluprace
Vyzvy, které nam klade nase podnikani,
prekonavame diky vyhleddvani partnerské
spolupréce.

9. Diverzita
Skutecné globdlni podnikani s odhodlanim
uplatniovat diverzitu v kazdém smyslu slova.

10.Se zapojenim novych generaci dospélych
Citlivost  vac¢i  uzivatellm,  poznavani
nepoznaného a naplfiovani proménujicich se
potreb uZivatell.

NASE PRINCIPY

Tyto marketingové principy museji pfijmout a
snazit se je vidy uplatiovat vdobré vife
spolecnosti skupiny jako i vSichni, kdo vystupuji
jménem nebo ve prospéch spolecnosti bez
ohledu na zastdvanou pozici. Marketing bude u
vSech nasich vyrobk:

1 - odpovédny

2 — presny a nikoli zavadéjici

3 — zaméreny pouze na dospélé uzivatele
4 — transparentni

5 — v souladu se vSemi platnymi zakony




